, on the whole it still remains vague as an analytical concept. For the purposes of this discussion, media imperialism shall be used in a broad and general manner to describe the processes by which modern communication media have operated to create, maintain and expand systems of domination and dependence on a world scale.
manner in which communications media operate on a global level. As reflected, for example, in works by Schiller (1971) , Mattelart (1979) , Varis (1973) and many others, the research in this area on the whole tends to focus on the operatior of transnational agents, either transnational corporations or transnational media industries, and their role in the structuring and flow of media products at an international level. Such works attempt to describe in detail the manner in which such transnational agents dominate the international structure and flow of communications. Yet while at the empirical level there has been much progress dealing with the concerns of media imperialism, such progress has not been matched at the theoretical level (Mosco and Herman, 1979; Subverl, 1979) .
Although there have been individual attempts to formulate and analyse media imperialism as a 'theory' (Boyd-Barret, 1977; Lee, 1980) , on the whole the development of media imperialism as a theoretical approach, in contrast to empirical descriptions of concrete examples of media imperialism, has not formed an important element of the agenda of work in this area. ; This, of course, should not imply that the empirical progress achieved thus far is of any less value. In contrast to the common complaint that radical and critical researchers and scholars overemphasize the development of a theoretical exactness to the point of irrelevance, the work done on media imperialism, because of its empirical nature, has been eminently clear, accessible and relevant, characteristics which account for the dissemination of its ideas over a wide audience. Nonetheless, it must be recognized that the lack of an explicit and well formulated theoretical basis involves dangers. Without any type of accepted theoretical framework, one is unable to formulate a research agenda, distinguishing those questions and issues that are important and need to be pursued from those less important or that have been over-studied, thus moving the field in general from mere replication of previous work to the breaking of new grounds. Without theory delineating the bounds of explanation, there is the danger of media imperialism becoming a pseudo-concept, something which can be used to explain everything in general about the media in developing countries and hence nothing in particular. Most importantly, without theory, there is lacking the critical standpoint and set of standards and concepts by which one can judge and evaluate the research efforts which deal with the issues raised by this approach. A good example of this last point is William Read's study Amenca's Mass Media Merchants ( 1976) . As an empirical work the subject of this study-the expansion of American media overseas-falls within the concerns of the media imperialism approach. But the study's overall purpose and conclusion-to demonstrate that 'through the market place system by which America's mass media merchants communicate with foreign consumers, both parties enjoy different, but useful benefits' (Read, 1976: (Valenzuela and Valenzuela, 1979) . As the emergence and growth of the media imperialism approach can thus be seen as one aspect of the larger change in development thinking that has occurred with the appearance of the dependency model, some of the basic theoretical notions that underlie the media imperialism approach can be best articulated and understood by presenting a brief overview of the major points of the dependency model.
While the history of the dependency model and a detailed exposition of its argument has been presented elsewhere (see Chilcote and Edelstein, 1974; Portes, 1976 , Cardoso, 1977 Valenzuela and Valenzuela, 1979) (Villamil, 1979 (Villamil, 1979 (Sunkel and Fuenzalida, 1975, 1979 Closely linked to the need for an analysis of internal factors and the dynamics between such factors and external forces and interest is the need for an analysis of media imperialism as an historical phenomenon, that is, how it exists in particular historical situations and periods. The media imperialism approach, tied as it is to the pressing concerns over current problems, does not have much to offer about the role of communications media in relations of domination and dependence prior to World War II. Yet it is important to place the study of media imperialism in a larger historical perspective, not only to give the approach more breadth and power, but also to reveal the extremely complex interrelationships that have existed over time between the development and expansion of communications media and the forces and factors associated with the relations of dominance and dependence. Only with knowledge of media imperialism as a concrete historical phenomenon operating in the larger context of domination, can one hope to assess and formulate effective and meaningful contemporary strategies to overcome it.
A third concern that the media imperialism approach must address if it is to progress is the issue of culture. While a great deal of the concern over media imperialism is motivated by a fear of the cultural consequences of the transnational media-of the threat that such media poses to the integrity and the development of viable national cultures in Third World societies-it is the one area where, aside from anecdotal accounts, little progress has been achieved in understanding specifically the cultural impact of transnational media on Third World societies. All too often the institutional aspects of transnational media receive the major attention while the cultural impact, which one assumes to occur, goes unaddressed in any detailed manner. Dagnino, 1973; Sunkel and Fuenzalida, 1975; Schiller, 1976; Matterlart, 1978; Burton and Franco, 1978; Salinas and Paid~n, 1979) . As yet, however, no compelling formulation has emerged to guide future work. Nonetheless the issue of culture must be addressed. One avenue of research that shows hope of progress particularly to communication researchers is the work by literary scholars and some communication researchers which attempts to explicate the symbolic universe that is contained in the content of the mass media in dependent societies and relate this to the overall system of dependency (Dorfman and Mattelart, 1975; Kunzle, 1978, Flora and Flora, 1978) . Generally such studies demonstrate how the relations of dominance-dependence are reproduced within the content of the popular media. Such works are useful to communication researchers in that they establish a baseline for the content of the media which enables researchers to say something about the products of the transnational media in dependent societies. The next step-going from a discussion of the content of the popular media to a study of its actual impact on the lives and human relationships of Third World populations-is, of course, an extremely difficult step that represents a major challenge.
Another supposed to do. It is far better to utilize the broad notion of the purpose and use of theory best described in Fagen's words, seeing a 'theory' of media imperialism as 'a conceptual framework, a set of concepts, hypothesized linkages, and above all an optic that attempts to locate and clarify a wide range of problems' (Fagen, 1977: 7). Hopefully in this manner, both the critical import of the notion of media imperialism and the complexity of the phenonemon which such a notion attempts to describe will be maintained and appreciated. 
